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Accessible

Actionable

Credible

Relevant

Timely

Understandable



What are the most effective methods of reaching your 
audience?

How do they prefer to access health and wellness 
information?

Building awareness versus behavior change





What knowledge do they 
already have?

What questions will they 
ask?

What do you want them 
to know?

What do they want from 
the communication?

This Photo by Unknown Author is 

licensed under CC BY
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Universities have two 
audiences:

1.) students

2.) staff and faculty

And tobacco users vs. 
non-tobacco users

Brooke Bailey, senior communications major, 

discusses how the first reading of the Tobacco 

Free Campus policy was received. Photo courtesy 

of the ESU Bulletin.



Mass media

Organization and community

Interpersonal







Is the issue relevant to them?

Does the target audience have an understanding of the 
issue?

What are the barriers?

Is the target audience able to act independently, or do 
they know where and how to access assistance?





Located in community 
building

Handprint messaging from 
children

Consistent messaging



Make sure data is up-to-date 

and accurate

Transparency

Align with recognized 

organizations





Socio-demographic characteristics

Frame of reference

Empowered to change

Personal, community or national values related to 
the topic





Relevance



Effective messaging focuses on the audience

What do you want this audience to 
know?

What do they want to learn from you?

What is the benefit to them?

Address any potential barriers

What could this audience 
misunderstand if you do not stress 
correct information?



VS



Deliver messages so that the audience has time to 
understand and act

Deliver a sequence of messages over a time frame to 
increase the effectiveness



ESU Tobacco Free Kick-Off event, Nov. 9, 2017.



Use clear and plain language

Telling stories with human dimension

Incorporating visual components

Organize with most important points first

Use real-life stories





Photos versus graphs

Evaluate each individually:

Does it add impact with this 
audience?

Does it help to explain an 
idea?

Does it help the audience 
with language 
accessibility/comprehension?



What style of language will resonate with this 
audience?

What degree of formality is expected?

What level of interaction is best?
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